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The 4-H Brand

A brand is a name, term, design, symbol, or other feature that identify the goods and services of 
one group. 

How an organization presents itself visually and the words they use to talk about who they are 
and what they do. 

Benefits of a strong and consistent brand: 

• Dependability

• People get to know you

• Takes attention away from rivals

• Helps attract new customers faster



4-H empowers youth with 
skills they need to lead for a 
lifetime



How do you currently market?

Social Media

Newsletters

Website

Billboards

Ads in movie theaters

Flyers in Community Spaces

Community Outlets- Newspaper, Radio, Library Displays, Bulletin Boards



What Should I Say?

Brand Message AnnouncementsCelebrations



Where should I say it?

Depends on message and intended audience

• Newspaper, radio, social media shout outs for community partners 

• Facebook and website for parents

• Instagram and Snapchat for teens and young adults



Dynamic Photography

Show kids doing and discovering through hands on learning

Marketing Online Resource Center

Flickr

• National & State

• Thousands of photos of 4-H’ers

• Full size versions available



Celebrating youth & protecting their privacy

Photo releases 

First names only



Social Media Best Practices 

Choose appropriate content and messaging for different platforms

Posts are most effective when they’re native to the platform

Engage connected youth & savvy parents to help you get the word out

Write as if each post may be the first someone has seen



Delegate & Use Your Resources

Connect with your community to identify marketing opportunities



Planning Your Marketing

Balance what you’re talking about

• Mix announcements with brand content & celebrations

• Make an effort to talk equally about program areas

• Mix photos, videos, graphics

Plan in advance

• Record as many details as are useful to you 

• Planning allows you to use multiple channels

• Campaign - Evenly disperse over an amount of time

• Event - Work backwards from event date




